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TheLeisureInvestmentPropertiesGroupis the
preeminent leader in business-driven leisure
investmentrealestateandadvisoryservices.

Our clients will have the clarity, knowledge,
and power to make sound businessdecisions
that will maximizetheir investmentstrategies
andachievetheir visionfor the future.

Tohelp our clientscreateandpreservewealth.
We deliverexceptionaltransactionalexpertise,
superiormarket knowledge,and theƛƴŘǳǎǘǊȅΩǎ
most powerful marketing platform at a
personal level, treating each ŎƭƛŜƴǘΩǎbest
interestsasour own.

Leisure Investment Properties Group

OUR VISION

THE LIPG MISSION

OUR GUARANTEE

150+ Combined Years of Experience| 6 Investment Advisors  | 2 Financial Analysts



TheLeisureInvestmentPropertiesGroupis dedicatedto helpingownerscreateandpreservewealth with their marinainvestments. A few areasof expertiseinclude: Dispositions,Acquisitions,Refinancing
andHolding(continueoperatingyour marinabusiness). Wevaluelong-term relationshipsbecausewe understandthe work, capital,effort, andtime that you haveinvestedin your marina. Whenyou work
with the LIPG,you are working with a full team dedicatedto helpingyou accomplishyour goals,whether it is to sell your marinatoday, makecapital improvementsto increaserevenue,or refinanceto
capitalizeon lower interest ratesandaccessequity.

Ourtransactionexperiencegreatlyreducesthe likelihoodof obstaclesor preventinga dealfrom closingbecausethere isverylittle that we havenot encountered. Wehavethe knowledgeandunderstanding
to aggressively(whilecredibly)underwriteandpriceyour marinato ensurethe highest,financeablelist pricepossible. In other words,we underwriteassetsin a waysimilarto how a shoppingcenterissold
to a REIT. ThischallengesaōǳȅŜǊΩǎunderwritingand allowsus to defendthe net operatingincome(NOI)with factualdata, which leadsto a higheroffer price. Thisallowsus to accuratelyprice risk and
volatility basedon the specificmake-up of your marinaoperation. In conjunctionwith proactivemarketingefforts anda databaseof 25,000+ investors,this processputs more eyeson your deal, increases
the probabilityof receivingnumerousofferson yourproperty for a higherprice,andputsMORE MONEY in YOUR POCKET.

With our institutional-gradeapproach,we pre-qualify buyersto limit property tours for only seriousbuyers,which savesyou headachesand fewer disruptionson the property. Our marketingmaterials
further showa buyera businessplan(i.e. path to improvethe property)that will suggestbuyerto reconsiderhis/herpricingconsiderations. Ourmarina-specificLOIshelpsaveyoumoneyin attorney fees,as
well asachievea quickerclosethan our competitors. Bystarting due diligencefrom LOI(comparedto from the PSA),we cut the closingtime by 60-90 daysfor a closethat is nearlyhalf the time of our
competitors. OurǘŜŀƳΩǎandŦƛǊƳΩǎabilitiesto accesscapitalin internationalmarketsallowsusto attract investorschasingUSyields; Of the 1,851clientswe dealwith in the PrivateEquitycommunity,523(or
28%) are international. In the VentureCapitalairspace,998(or 40%) of 2,514are international. Andof the remaining25,557client database(includingresidentialdevelopers)we'vecreatedsellingmarina
andgolf assetsoverthe past10years,32%(or 6,731)areinternational.

LIPG Value Proposition

Transaction 
Experience

Largest Qualified Buyer 
Pool

Institutional-Grade Services & 
Marketing

Marina-Tailored 
Letter of Intent (LOI)

Accurate & Credible 
Underwriting

Collaboration International 
Reach
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VALUATION
CONSULTING ADVISORY 

SERVICES

Á Proven Marketing Process that 
Maximizes the Value of Each 
Individual Asset

Á Extensive Underwriting Process 
Ensures Competitive Pricing

Á Largest Industry Database of 
Investors Regionally, Nationally & 
Internationally

Á Extensive Due Diligence & Market 
Data Specific to Client Investment 
Criteria

Á Investment Grade Underwriting for 
Financing Ease

Á Rigorous Financial Analysis: Identify 
Investment Potential and Key Operating 
Metrics; Market Share Studies Comparing 
Your Property to its Market Competitors

Á Highlight the Investment Upside: Emphasis 
on Growth Opportunities, Ownership, Cash 
Flow, and Investment Returns

Á Performance Analysis Underwriting: 
Property Operating History Against Industry 
Benchmarks and Competitive Properties 

Á Strategic Analysis to Determine Owner 
Options

Á Over $4 Billion in Leisure 
Properties Underwritten 
since 2011

Á Pro-Forma Business Plan 
for New Owner

Á Broker Opinion of Value:  
Provide Current Market 
Value and Future 
Profitability Analysis

Á Underwriting to 
Institutional Investment 
Standards

Á Industry Benchmark 
Analysis

Á Capital Markets 
Research & Financing 
for Marina Properties

Á Buyer Sentiment 
Studies

Á Recent Sales Activity 
and Trends

Á Annual Marina 
Investment Reports

DISPOSITION &
ACQUISITION RESEARCH

LIPG Value Proposition
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Brett joined the Marina Division of the Leisure Investment Properties Group in May 2017 after graduating from the University of Florida. Brett has been exclusively 
focused on the marina asset class, bringing analytical and brokerage experience to every client and project. Since joining the LIPG, Brett has underwritten and/or 
sold over $350 million in marina and marina resort assets. Brett's focuses include: brokerage; assisting clients with long-term planning (i.e. continue to hold and 
operate, sell, etc.); asset valuation; marketing; and market research.

When the LIPG was operating under Marcus & Millichap, Brett was the recipient of two Marcus & Millichap awards: the Pacesetter Award and the Most Committed 
Award. He has also been featured inMarina Dock Ageon multiple occasions as a marina brokerage professional. Brett is an alumnus of the Alpha Eta chapter of Pi 
Kappa Alpha.

STEVEN M. EKOVICH
Executive Managing Director

Mr. Ekovichhasbeenin the realestatebusinesssince1985, both advising/brokeringcommercialrealestateandservingasRegionalManagerfor severalMarcus&
Millichapoffices. Hehassoldor overseenover $4 billion of real estatetransactions. CurrentlySteveis the ManagingDirectorof the LeisureInvestmentProperties
Group, which he started with his PGAPartner Chris Karamitsos. The LeisureInvestment PropertiesGroup has listed, sold and underwritten in excessof
$2,500,000,000of golf & resort propertiessince2011. In addition,Mr. Ekovichhasopened4 officesfor Marcus& Millichap,wasvotedάwŜƎƛƻƴŀƭManagerof the
¸ŜŀǊΣέandwasthe NationalDirectorof Marcus&aƛƭƭƛŎƘŀǇΩǎNationalSelfStorageGroup. Hewasa top-five brokerfor hisfirm in hisfirst yearof sellingcommercial
realestate. Hisdutiesincludedhiring,deployment,trainingandcoachingof commercialrealestateagentsin Tampa,Atlanta,PaloAlto, JacksonvilleandOrlando.

Mr. Ekovichhasbeena publishedauthor in numerousrealestatetrade publicationsaswell asbeinga featuredspeakersince1998at realestateindustryevents.

BRETT MURPHY
Vice President of Investments
Senior Marina Analyst 

150+ Combined Years of Experience  | 6 Investment Advisors  | 2 Financial Analysts

Jeffreybringsover40 yearscommercialrealestateinvestmentexpertisein the commercialrealestatespectrumto the LIPGteam. Jeffhasextensiveexperiencein
marinamarketevaluation,marketingplans,investmentmodeling,andinvestorrelations. Mr. Spilmanhasparticipatedin realestatedevelopmentaspartner,and
managedpersonaland client real estate investments. Includedin his experiencehasbeenworkingextensivelywith attorneys,title companies,contractors,and
workingwith a networkof realestatebrokers.

Mr. Spilmanhasbeenthe recipientof Marcus& Millichapawardsincluding; NationalAchievementAwardWinner,NationalTop20 Agents,OverallTop10 Agents
for CentralFloridaandNewAgentof the Yearfor CentralFlorida.

JEFFREY SPILMAN, CCIM
Vice President of Investments

150+ Combined Years of Experience| 6 Investment Advisors  | 2 Financial Analysts

Leisure Investment Properties Group

YOUR LIPG TEAM



RobWaldron joined the NationalGolf & ResortPropertiesGroupof Marcusand Millichap RealEstateInvestmentServicesin 2013asan InvestmentAdvisor. His
primarymarketsare the Mid-Atlantic,NortheastandFlorida. Mr. Waldronis a Golf& HospitalityIndustryveteranwith more than 25 yearsof experience. Robhas
held managementpositionswith well-respectedfirms suchasMarriott Corporation,ForeGolf,LeggMasonRealEstateServicesandBillyCasperGolf. Hisextensive
golf backgroundin finance,operations,marketing,acquisitions,brokerage,debt placement,businessdevelopmentandconsultingprovidea uniqueperspectiveto
underwritingandthe saleof golf courseassets. Hemanagedthe acquisitionof sixgolf courseproperties,brokeredthe saleof more than $30 million of golf course
assets,underwritten the financingof more than $100 million of golf coursetransactionsand hasbeen directly involvedwith more than 150 golf coursesin an
advisorycapacity.

Mr. Waldronis a publishedauthor of numerousarticlesfor golf trade publicationsandhasbeena featuredspeakerfor more than 15 yearsat Golf Industryevents.
Hehasservedon the Boardof Directorsof the VirginiaChapterof the NationalGolfCourseOwnersAssociationandthe WashingtonMetropolitan GolfAssociation.
Robvolunteeredasa RulesOfficial for USGA,MSGA,MAGAand WMGAgolf tournamentsand is a memberof the Golf Digestά100GreatestCoursesin!ƳŜǊƛŎŀέ
Panel. Mr. Waldronholdsa BSin Financefrom PennStateUniversityanda FloridaRealEstateSalesLicense.

ROBERT WALDRON
Senior Managing Director

Mr. Vanekjoined the LeisureInvestmentPropertiesGroup in 2010 as an analyst,after receivinghis Master in BusinessAdministrationfrom the Universityof
CƭƻǊƛŘŀΩǎHoughGraduateSchoolof Business. Sincehis introduction to the group, Mr. Vanekhasbeen promoted multiple times and wasnamedour first Junior
Partnerandthe fastestagentto achieveSeniorAssociateStatuswithin the group. Hespecializesin high-profile golf assetsnationwide,hasbeenquoted in a number
of major industrypublicationsincludingBloombergNews,the LosAngelesTimes,andGolf Inc., andhasreceivedseveralsalesrecognitionawardsfor hissuccessat
Marcus& Millichap.

Now focusingexclusivelyon investmentsales,Mr. Vanekhasbeenactivein realestatefinancialmanagementandinvestmentservicessinceearninghisBachelorof
Sciencedegreein Economicsfrom DukeUniversityin 2004. He hasan extensivebackgroundin financialanalysis,brokerage,acquisitions,research,operations,
accounting& businessdevelopment. Thisexpertiseandexperiencetogetherhelpsprovideunparalleledmarketknowledgeto our clients.

TERENCE VANEK
Senior Managing Director

Mr. Karamitsosis a former United StatesArmy officer and an award-winningmemberof the ProfessionalGolfersAssociationof America. Hehasbeen in the golf
businesssince1990, hasplayedcompetitivelysince1989, and hasexperiencein everyfacet of the golf industry includingmanaginggolf propertiesand consulting
for golf property developers. Currentlyhe is the Co-founder of the LeisureInvestmentPropertiesGroupwhich he started with his partner, StevenEkovich. The
LeisureInvestmentPropertiesGrouphaslisted, sold and underwritten in excessof $3 billion of golf & resort propertiessince2008. In addition, Mr. Karamitsos
foundedthe KaramitsosGolfAcademyin 1993, foundedSigmaGolfManagementandMillennium GolfVenturesin 1999andservedon the ExecutiveBoardof the
North FloridaPGA. Heis a publishedauthor in numerousperiodicalsand manuals. Asa broker,he hasfacilitatedover $500million in real estatetransactionssince
2005.

CHRISTOPHER KARAMITSOS
Senior Managing Director
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KODY TIBBETTS
Director of Operations
Senior Analyst ςGolf Division

Mr. Tibbettsjoined the LeisureInvestmentPropertiesGroupin Februaryof 2017after graduatingfrom the Universityof CentralFloridawith a.ŀŎƘŜƭƻǊΩǎDegreein
Finance. Kodygrew up playinggolf competitivelyasa junior and wasapart of the ProfessionalGolf Management(PGM)Programat FloridaGulf CoastUniversity
(FGCU)for two yearsbefore transferringto UCF.

Sincejoiningthe team,Kodyhasbeeninvolvedin the valuationandunderwritingof over$600million in golf courses,masterplannedcommunitiesandgolf resort
properties. Within two yearsof joiningthe team,Kodywaspromotedto SeniorFinancialAnalystin whichhisprimarytasksinvolvedunderwriting,financialanalysis,
marketresearchandmarketingsupport. Hehassincebeenpromotedto Directorof Operationsandis responsiblefor[LtDΩǎday-to-daybusinessactivities,business
development,strategic planning, client relations, and transaction coordination. Mr. Tibbetts will also continue to overseethe golf divisions valuation and
underwriting.

AUSTIN BERNS
Financial Analyst
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Mr. Bernsjoined the LeisureInvestmentPropertiesGroup in Februaryof 2021 after working in Financefor two years. Originallyfrom Chicago,Illinois, Austin
attended Olivet NazareneUniversityas a student-athlete, playingfootball and majoring in Accounting. After graduatingfrom Olivet NazareneUniversitywith a
.ŀŎƘŜƭƻǊΩǎdegreein Accountingin 2019, Austinworkedasa RegulatoryAccountingAnalystat R.JhΩ.ǊƛŜƴΣa futuresandcommoditiesbrokeragein Chicago,Illinois.
Currently residing in Tampa,Florida his current focusesinclude new client clarifications,strategic researchprojects, marketing support, assetvaluation and
underwriting.
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NOTABLE CLIENTS
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Case Study

1. Previous Marketing Efforts 
Before LIPG Team

2. 1031 Exchange and Cross-
Product Type Buyer

3. Cross-Product Buyer and 
Reverse 1031 Exchange

4. Unpriced 5-Property 
Portfolio and Confidential 
Marketing Process
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Situation
In June2019, the LIPGteam brought All SeasonsMarina to market for $8M. Theowner had the property on the market for severalyearsby this time, with many different
brokers, whichcreateda verychallengingmarketingprocess(i.e. poor marketingefforts, inaccurateconclusionsby buyers,etc.). This is where LIPG Marina specialization is
incredibly important in the sale of your marina! Lastly,the ownerhadelectedto pursueaconfidentialmarketingprocessto keepthe saleof the marinaquiet.

Process
As with every marina we market, eachbuyer was given accessto the Offering Memorandumafter signingthe NDA. Under a confidentialprocess,however, there is no
revealinginformation to identify the actual marina property before an NDA is signedςmainly high-level details that vaguelyoutline the opportunity (to protect the
confidentialityof the property). Thiscreatesa limitation in exposurewhile bringingthe sellerthe advantageof a quiet marketingprocess. Primaryobjectionswe overcame
were the negativeperceptionsof the assetfrom poor marketingefforts of previousbrokers. Left unacknowledged,buyerscan reach conclusionsthat are inaccurateor
incomplete,potentiallymissingout on a greatopportunity. With our institutional-gradeOfferingMemorandum(OM)andknowledgeof how the owner hasrun hisbusiness,
we could confidentlyarticulate the advantagesand upsideto owning a marina like All Seasons,fully supportedby a 70-pageOM detailing financials,businessoperations,
upsideopportunitiesandgrowth.

Results
After delaysin the marketingprocessdue to the COVID-19 pandemic,LIPGgeneratedtwo offers with the winningbid goingto a buyer in a 1031exchange. Dueto timing,

however,the buyerexecuteda reverse1031exchangeinto the marina. Both offers were highlycompetitive,and the property closedat 98%of list price. The LIPG Marina
Division proved that while a marina might sit on market for years under inexperienced/non-specialized brokers, our expert marina brokers bring intimate
knowledge and understanding of your marina business to institutional-grade marketing packages and a platform designed to create maximum exposure for your
marina asset.

All Seasons Marina

άLwas promisedprofessionalism,transparency,communication,and an effectivemarketing process
amongother thingsΧJeffand Brett deliveredon their promisesΧ.if youown a marinaand are thinking
aboutselling,I highlyrecommendspeakingwith Jeffand.ǊŜǘǘέςFormerOwner,All SeasonsMarina



Case Study

1. Previous Marketing Efforts 
Before LIPG Team

2. 1031 Exchange and Cross-
Product Type Buyer

3. Cross-Product Buyer and 
Reverse 1031 Exchange

4. Unpriced 5-Property Portfolio 
and Confidential Marketing 
Process
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Situation
Flat Hollow Marina & Resortis one of the largestmarinason Norris Lake,boasting172 wet slips,24 floating homesunder management,a full-servicefloating
restaurant,chaletsandmore. Thehospitalitycomponentat FlatHollowwasa substantialpercentageof revenueandNOI,but it provedto be consistentandeven
more so after the effects of COVID-19. The client was engagedfirst quarter 2019 to begin the StrategicAnalysisprogram. After evaluatingmultiple different
optionsandexit strategies(includingthe 1031exchange),the ownersmadethe decisionto sellthe marina,focuson retirement andtravel.

Process
Overthe next few weeksfinancialswereupdatedandthe marketingeffort wasset to start after the holidayseason. FlatHollowMarina& Resorthit the market in
January2020 for $5.25M. A little over a month after being on the market, COVID-19 hit the U.S. and the LIPGpulled the marina off-market to re-assessthe
business. Thisstrategygavethe investmentcommunitytime to assessnext steps,aswell aspreparethe marinafor a re-launchwhen investorswere backin the
market. Uponre-launch,we targeteda wide rangeof buyers,including: currentmarinaowners,first-time owners,institutions,cross-product type buyers,to name
a few. Shortlyafter beingon market,we generatedfour offers from institutional-level andprivateclient investors.

Results
Thefour offers averaged$4.975M and the ownersultimately selecteda buyer that brought an institutional platform to the property. Shortlyafter goingunder
contractwith the selectedbuyer, it becameclearthat an internal tax strategythe buyerwasplanningto executeon would not work. After that groupbackedout
of the deal,the LIPGquicklybrought in anotherbuyerwho wasin a 1031exchangeout of RVparks. Theopportunity wasperfect for what the buyerwaslooking
for, it wascloseto other property he owned,andit ultimatelysatisfiedthe requirementsof his1031exchange. It took just 100daysfrom contractto closeandthe
property wasclosedin March2021.

Flat Hollow 
Marina & Resort

ά²Ŝwereveryimpressedwith their professionalismandattention to detail throughoutthe entireprocess. Their
packagingandmarketingprocesswasverycomprehensiveandput usin the bestpositionto find the buyer. Due
to their effortsandnegation,closinghappenedright on time.έςFormerOwner,FlatHollowMarina & Resort



Situation
In October2018, StevenEkovichbrokered the saleof [ŀŘȅΩǎIslandMarina located in Beaufort,SouthCarolina. Thisdeal was particularlyunique becausethe
marina was divided between leasablewet slips and dockominiums. The seller was an investment fund out of Houston,TXand the buyer was an education
psychologistin Californiasearchingfor the ideal working retirement opportunity. In addition to 76 wet slips, the property included a waterfront restaurant
(Dockside),a Boathouse,andleasedoffice andcommercialspace.

Process
Our team brought the property to marketat $3.225M andproactivelymarketedthe opportunity to investorsaroundthe country. Thiscorebuyerprofile that we
focusedon includedprivate clientsand owner-users,asa property this sizeis ideal for those investors. Giventhe passivenature of the operationand attention
garneredin the first two months,Stevengeneratedthree offerswithin 80days.

Results
After 76 dayson marketand three offers, the perfect buyerwasfound in a reverse1031exchangeout of California. Theinvestorwasa cross-product type buyer
(movingfrom one assetclassto anotherςin this case,apartmentsto a marina). In addition, this opportunity presentedthe buyer with the perfect working
retirement situation,an ideal location,andgreatopportunity to transformthe marinato a first-classoperationfor the communityand best servethe customers
andresidents.

ά¸ƻǳ[Steve] and Brett put together a great OM. Your advice that I make
repairs/touchups to the property (especiallythe parking lot) might well have
beencritical to the sale,and I learneda valuablelesson that first impressions
matter a lot.έςSeller,[ŀŘȅΩǎIslandMarina
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1. Previous Marketing Efforts 
Before LIPG Team

2. 1031 Exchange and Cross-
Product Type Buyer

3. Cross-Product Buyer and 
Reverse 1031 Exchange

4. Unpriced 5-Property 
Portfolio and Confidential 
Marketing Process
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[ŀŘȅΩǎ LǎƭŀƴŘ aŀǊƛƴŀ
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Situation
After reviewingthe[LtDΩǎteam and track record, the StrategicAnalysisof eachmarina,and the collectiveanalysisof the portfolio, the client chosethe Leisure
InvestmentPropertiesGroup to represent the firm in the saleof the five-marina portfolio. Severalinfluencingfactors included: our ǘŜŀƳΩǎspecialization; our
establishedindustryrelationships; andourǘŜŀƳΩǎprovenability to run a confidentialmarketingprocessin whichonlyqualifiedbidderscouldparticipate.

Process
Themarketingeffort wasexecutedon a confidentialbasiswith an unpricedmarketingstrategyby engaginga very selectivegroupof buyers. All buyerswere pre-
vetted with the client, in termsof background/commercialrealestateexperience,financialstrength,businessplanandability to close. Theinitial marketingprocess
lasted30 dayswith tour datesset 45 to 60 daysfrom the initial launchdate. A Callfor Offerswasthen held75 daysfrom the initial launchin whichsixofferswere
received. A Bestand Finalwasheld with a deadlinea week after the Callfor Offers. Our processproved its merit with the number of offers generatedand the
importanceof havingthoseback-up buyersreadyto execute.

Results
Themarketingprocessproducedsixoffersanda winner wasselectedat the conclusionof the BestandFinal(basedon priceandterms). Ourprocessgeneratedfive
qualifiedand motivatedback-up buyersin the event the winningbidder couldnot perform. Thiswasput to test when a few weekslater the winner droppedout
due to tax issuesrelative to repatriation of earningsand a changeto the minimum wage law. Thesefactors occurredafter the offers came in, so it was an
unexpectedhurdle that we seamlesslyovercameby engagingthe five back-up buyersandclosingwith a newbuyer(with better terms)shortlyafter.

Case Study

1. Previous Marketing Efforts 
Before LIPG Team

2. 1031 Exchange and Cross-
Product Type Buyer

3. Cross-Product Buyer and 
Reverse 1031 Exchange

4. Unpriced 5-Property 
Portfolio and Confidential 
Marketing Process

Confidential 
5-Marina Portfolio



Hayden Lake Marina All Seasons Marina Alexandria Bay Winter Storage Lakeshore Marina

Flat Hollow Marina & Campground Bayway Marina Matthews Point Marina Homosassa Springs Marina

Fall Creek Marina & 
Campground

Laughlin Bay Marina [ŀŘȅΩǎ LǎƭŀƴŘ aŀǊƛƴŀSurfside Marina
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PARTIAL LIST OF EXTENSIVE TRACK RECORD
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Please visit our website to view more:

www.leisurepropertiesgroup.com



ά¢ƘŜ ƎŜƻƎǊŀǇƘƛŎ ƳŀǊƪŜǘ ǇŜǊŦƻǊƳƛƴƎ ǘƘŜ ōŜǎǘ ƛǎ ǘƘŜ 
Southeast. We expected this region to be the top 
ǇŜǊŦƻǊƳŜǊ ƳƻǾƛƴƎ ƛƴǘƻ нлмфΦΦΦέ 
ςSteven Ekovich, National Managing Director
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ά¢ƘŜ ƳŀǊƛƴŀ ŀǎǎŜǘ Ŏƭŀǎǎ ƛǎ ƳǳŎƘ ƳƻǊŜ ŀǇǇŜŀƭƛƴƎ ŦǊƻƳ ŀ 
return standpoint than most core product types (i.e. 
multifamily, retail, self-storage) because those cap rates 
ŀǊŜ ƳǳŎƘ ƳƻǊŜ ŎƻƳǇǊŜǎǎŜŘΦΦΦέ 
ςBrett Murphy, Vice President of Investments



Visit our website: LeisurePropertiesGroup.com

STEVEN M. EKOVICH
Executive Managing Director

Leisure Investment Properties Group
Tel: (813)503-3118

sekovich@thelipg.com

LEISURE INVESTMENT PROPERTIES GROUP
Marina Division 

BRETT MURPHY
Vice President of Investments

Leisure Investment Properties Group
Tel: (727)580-0196

bmurphy@thelipg.com

JEFF SPILMAN, CCIM
Vice President of Investments

Leisure Investment Properties Group
Tel: (813)956-3275

jspilman@thelipg.com

TERENCE VANEK
Senior Managing Director

Leisure Investment Properties Group
Tel: (561)319-0060
tvanek@thelipg.com

CHRISTOPHER KARAMITSOS
SeniorManaging Director

Leisure Investment Properties Group
Tel: (813)493-7686

ckaramitsos@thelipg.com

LIPG is a Proud Member of:

MAIN OFFICE
2202 N. West Shore Blvd.

Suite 252
Tampa, FL 33607
(813) 367-3680
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